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- I am Buhlebamantungwa Mabaso  
- Born in Mpumalanga a little village of 600 people on the boarder of Swaziland. I 

have lived in Johannesburg for over 20 years. Currently based in both Cape 
Town and Johannesburg.  

- I am an aunt to two amazing ducklings.  
- I am a filmmaker, communications science enthusiast and law scholar. 
- As a social activist I believe that “When we chose to do nothing we take all the 

blame”  
 



GOAL 
Children receive nurturing care and protection to enable them to reach their full health, 
educational and earning potential – optimum child development.  

OBJECTIVES  

 
1.  Improve primary caregivers’ understanding of the full scope of care required for ECD.  

 
2.  Improve primary caregivers’ understanding of their role in early childhood care and education  

 
3.  Shift healthcare workers’ focus from survive to thrive 

 
4.  Increase uptake of the new Road to Health book among primary caregivers and healthcare 

workers (HCWs).  
 

5.  Increase conversation and collaboration among HCWs and primary caregivers. 
 

6.  Mobilise communities to identify, support and demand quality ECD.    

SIDE-BY-SIDE GOAL AND OBJECTIVES  



BRAND CONCEPT  

Side-by-Side describes the supportive relationship between a child and their 
caregiver, as well as relationship between all those who help and advise the 
caregiver.    
 
Side-by-Side conveys partnership and togetherness, reminding us that it takes a 
village to raise a child.   
 
Side-by-Side speaks to the child-rearing journey that caregivers embark on with 
their children, and all those who help them. The journey on the Road to Health is 
shared.  



Health system  
improvements 

Changes in  
the community 

Changes  
in the home  

CAMPAIGN IMPACT MODEL 

Optimum child development 

IMPACT MODEL 



COMMUNICATION STRATEGIC FRAMEWORK 

The caregiver is provided with practical and easy-to-understand information to 
assist her behaviour change around:  
1. Providing good nutrition 
2. Loving, playing and talking with child  
3. Protecting child from injury and disease 
4. Providing healthcare when child is sick or injured  
5. Asking for extra care if you or child needs it   

The caregiver is made aware that:  
1. Her actions are central to child’s development.  
2. It starts earlier than she thinks.  
3. She is not alone - health worker is side-by-side with a tool (RTHb).  

 
She is moved to take conscious action to partake in her child’s development.   

ACTION: DESIRED BEHAVIOUR CHANGE TAKES PLACE  

The development milestones are met and recorded in the RTHb by the 
healthcare worker.  She communicates them clearly to the caregiver, along with 
positive feedback. The caregiver’s behaviour change is rewarded.  

CREATE  
AWARENESS AND 
SHIFT THINKING  

EDUCATE 

REWARD 

Reward incentivises 
caregiver to continue 
learning and changing 
behaviour as child 
grows.  

Radio 
In person  
Electronic/mobile  
Community 
Printed take home 
RTHB  
Materials in clinic 

In person  
RTHB 

 COMMUNICATION STRATEGIC FRAMEWORK  

Radio 
In person  
Electronic/mobile  
Community 
Printed take home 
RTHB  
Materials in clinic 
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CAREGIVER CAMPAIGN JOURNEY   

healthworker 

MomConnect Materials in clinic Printed take-home eRTHB 

FB page Radio show 

Community event 

Create awareness, 
shift thinking  
educate, reward 

Create awareness, 
shift thinking  
educate 

Create awareness, 
shift thinking  
educate, prompt 
action 



SIDE BY SIDE MATERIALS- PRINTED   

1. Road to Health Booklet distributed to all districts. 
 
2. How to Raise a Healthy and Happy Child - a 16 page A5 booklet available in all 
languages.  
 
3. Supporting breastfeeding booklets including an A5 breastfeeding sticker which 
supports employers and staff to create a breastfeeding friendly workplace. 
 
4. Side-by-Side posters on main messages of the campaign:  
Introductions to 5 pillars, Danger Signs, Immunisation,  
Breastfeeding, Breastfeeding HIV+ 
 
5. Side-by-Side breastfeeding ICON identifiers.  
 
6. Side-by-Side banners for immunisations and ICONs. 
 
 
 
 
 
  



SIDE BY SIDE MATERIALS- DIGITAL 

1. MomConnect messages (1 – 2yrs) 
 

2. RTHB App  
3. Nurse Connect messages 
 

4. Videos – orientation videos, digital vidoes 
 
 
 
 
 
  



 SIDE BY SIDE- FACEBOOK PAGE 

- Informs and educates both caregivers and healthcare workers about 
the RTHB, 

- Encourage followers to tune in and listen to the weekly radio drama, 
- Raises awareness about help & child health services made available at 

health facilities  
- Encourages our moms to sign up for MomConnect, 
- Educates our followers about the five pillars children need to develop 

to their optimum best (Nutrition, Love, Protection, Healthcare & Extra-
care) 



MomConnect Radio Print materials eRTHB Clinic 

FACEBOOK PAGE IN CONTEXT  



 SIDE BY SIDE RESOURCE WEBSITE  

- The website is a digital resource centre for child health and early 
childhood development practitioners. 

- - The website has made available all campaign resource for easy 
download. 

- The website also has instructions on how to use each of the materials 
made available.  

 



SIDE-BY-SIDE MATERIALS AVAILABLE ON WEBSITE 

The Road to Health book: health 
record and childcare guide issued to 
all new births   

Two 16 page A5 pamphlets 
encouraging breastfeeding practice 

Companion book to Road to Health: 
child care guide available in all 11 
official languages  



SIDE-BY-SIDE MATERIALS AVAILABLE ON WEBSITE 
Two posters promoting 
breastfeeding and safe 
breastfeeding practice for 
HIV+ moms  

Poster promoting vaccination 
(created for Africa 
Immunisation Week)  

Poster raising awareness of 
children’s health danger 
signs  

Poster demonstrating what 
children need to develop 
(also the five pillars of the 
campaign) 



SIDE-BY-SIDE MATERIALS AVAILABLE ON WEBSITE 

A5 sticker demarcating a 
breastfeeding friendly zone 

Pull up banners used to 
educate on what children 
need to develop and raise 
awareness around 
immunisation 



  

RADIO DRAMA AND Q&A SHOW   

 
- The 48 Episode soapie airs on 11 SABC African language stations 
 
- The radio show – also called Side-by-Side is a major component of the Side-by-

Side campaign because it’s estimated it to reach close to 18million people 
across South Africa each week.   

 
- The Side-by-Side show is a soapie about Joyce Ndovu, a 23-year-old single 

mom, living in a South African township with her baby daughter, her mother 
and nephew. Joyce isn’t sure how to take care of her baby and gets mixed 
advice from pretty much everyone she knows. She is often made to feel 
inadequate and unsure. But through the friendships and supportive 
relationships Joyce builds with the people around her, Joyce eventually finds 
her inner strength and voice as a mother and as a woman.   
 

- Each episode of Side-by-Side focuses on an educational health message and is 
followed by a 7-minute live question and answer discussion between the radio 
host and an expert from the Department of Health, to elaborate on the 
educational message and to take questions from listeners.  

 



  

RADIO DRAMA AND Q&A SHOW   
 

- Issues discussed in the programme include breastfeeding, creating 
learning opportunities for children at home, immunisations, protecting 
children from injury, disability, financial support, and more.  
 

- Once per month, listeners also get a chance to compete for a cash prize 
by phoning into the radio station and answering child health questions.  

 



In She Conquers sites in partnership with: 

• Mom Connect and NurseConnect 

• Existing district health partners 

• ECD partners: ECD Fora, DSD, SmartStart, Nalibali  
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  NEXT PHASE- ENGAGING COMMUNITIES 

http://www.who.int/servicedeliverysafety/are
as/qhc/community-engagement/en/ 



-  Share Side by Side toolkits and resource packs 

- Identify implementation sites (Ideal clinics in each 
province) for flagship Nalibali corners 

- Select HCW and CHW champions (through partnering 
with Mom and NurseConnect ambassadors) who will 
be local faces for the campaign 

- Conduct Side by Side CHW orientation sessions.  

- Localise Side by Side children’s charter /pledge  

19 

ACTIVITIES IN TARGETTED SUB-DISTRICTS 
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ACTIVITIES IN TARGETTED SUB-DISTRICTS 

• ECD practitioners information sharing workshops through local 
ECD forums and partnership with partners like Grow Great 

• Dialogues with religious leaders 
• Engagement with tax/bus associations 
• Taxi rank and bus depo imbizos 
• Engagement with stokvels 
• Engagement with CPFs and other community leadership forums  

 

 

 

 

 



THANK YOU!  
 
We now ask you to support the Side-
by-Side campaign so we can continue 
our shift.  The Side-by-Side campaign 
depends on the support of all 
stakeholders particularly you who 
work with our children everyday.  


